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FORM FOR INDUSTRIAL DOCTORATE PROJECTS

TO BE COMPLETED BY THE COMPANY AND THE UNIVERSITY

e PROJECT  Towards inclusive housing decarbonisation: neuropsychology-focused communication analysis to prevent
social conflict in the context of a housing crisis

e SCHEDULED START DATE FOR PROJECT 12/10/2025

e ERCPANELT  SH3 Environment, Space and Population

e ERC PANEL 2(0rPTIONAL) SH2The Social World, Diversity and Common Ground
e SECTORT Audiovisual media
o SECTOR 2opPTioNAL) Environment and energy

See section on project characteristics and choose the type of research project based on the features of the

project. Co-funding type of financing Specific funding type of financing ]

e COMPANY NAME Meliore Foundation e TAXID CODE (CIF)
e LEGAL REPRESENTATIVE OF COMPANY  Casely Coleman
e PROJECT MANAGER AT COMPANY Daniel Donner

e [E-MAIL ADDRESS e TELEPHONE
e ADDRESS OF THE PLACE OF WORK WHERE THE PROJECT WILL BE PARTIALLY DEVELOPED
Remote (Organisation address: Rue aux Laines Brussels 701000 Belgium | C/Marques de Urquijo No 26, 3, izda, 28008)

e POSTCODE e TOWN Based in Barcelona o WEBSITE  https://meliorefoundation.org/

e BRIEF COMPANY PRESENTATION

Meliore Foundation is a non-profit organisation working internationally to advance fact-based public understanding of today's most urgent
challenges, with a focus on climate, energy, and nature. We support strategic communications initiatives that foster informed dialogue, strengthen
civic engagement, and encourage meaningful action across communities, markets, and policymaking spaces.

Through a global network of communications professionals and partners, we help design and deliver programmes that tackle misinformation, clarify
complex issues, and promote solutions grounded in evidence. Our work is driven by a belief that credible information and open discourse are

essential tools for navigating both local and global challenges.

By combining insight, collaboration, and innovation, Meliore Foundation contributes to building a more informed, resilient, and connected society—
one where facts lead the way toward effective and lasting change.
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UNIVERSITY  Universitat Pompeu Fabra
DOCTORATE PROGRAMME  comunication

ICREA RESEARCHER ERC GRANT HOLDER [ SGRRESEARCH GROUP
SGRCODE 2021 SGR 00956 e RESEARCH GROUP NAME — Communication Advertising & Society (CAS)
THESIS SUPERVISOR  Lluis Mas Manchén
RESEARCH CENTRE (IF APPLICABLE) Communication Department
E -MAIL ADDRESS e TELEPHONE

ADDRESS OF THE DEPARTMENT/CENTRE WHERE THE PROJECT WILL BE PARTIALLY DEVELOPED

e POSTCODE 08018 e TOWN  Barcelona e WEBSITE https://www.upf.edu/web/doctor

Brief summary of the research project, indicating whether there are other participating organisations or centres. The information will help candidates decide
which allows candidates to decide whether the project is of interest to them. Not to exceed the space in the text box.

In the context of a deepening housing crisis, the mandatory implementation of the Energy Performance of Buildings Directive (EPBD) risks igniting
significant social conflict. In an era where housing is already a highly sensitive and contested issue, this challenge is particularly acute. While many
organisations are currently advocating for the inclusion of specific demands in the Spanish application of the legislation to ensure substantial and
effective housing support and subsidies, a critical gap remains in how to communicate these changes in a way that prevents polarisation and social
backlash once in place. At the same time, there is an opportunity to leverage the widespread and complex mainstream conversation around the
housing crisis to promote not only access to housing but dignified access that improves quality of life, especially for the most vulnerable people.

Some existing studies provide a foundation for this research, including a 40dB's segmentation of the Spanish population into various housing-related
target groups, an ongoing study from UC3M on the segment of “Backlashers,” which aims to understand reactionary segments of the population in
response to climate change policies, and Blablalab's segmentation of the population based on values and political affinities related to climate change.
In addition, mainstream investigations such as the book "El secuestro de la vivienda: Por qué es tan dificil tener casa y como esto puede romper la
sociedad" frame housing as a central issue of societal stability, complemented with more internationally established perspectives, such as those of
Manuel B. Aalbers and Marc Pradel-Miquel, co-authors of a 2024 article about housing financialisation and structural inequality in Europe.
Furthermore, the Regeneration movement, initiated by Paul Hawken and gaining momentum through new alliances in Spain including figures like
Javier Pefia, promotes innovative solutions for housing decarbonisation and adds another relevant dimension to the current landscape.

This research proposes to combine quantitative, qualitative, and experimental psychophysiological methods to gain a deeper understanding of how
communication and advertising influence individual and social emotions and behaviour regarding housing decarbonisation. Specifically, it seeks to
answer key psychological and social questions: what emotions are triggered by housing-related communication across different population
segments; which emotions should be activated to promote constructive engagement while avoiding polarisation; how housing inequality is perceived
among these segments and whether targeted solutions can be effectively promoted within their respective tolerance and value frameworks; what
gender-based differences exist in these perceptions and how communication strategies might reinforce or challenge them; and finally, how the
Regeneration movement is perceived across these diverse groups.

The ultimate goal is to contribute to a "Backlash Playbook" that will provide practical guidance on culturally sensitive and emotionally intelligent
communication strategies to accompany the implementation of housing decarbonisation policies. This playbook, along with other deliverables such
as segment-specific communication guides based on emotions, will support NGOs, public institutions, and media partners in fostering inclusive,
constructive, and effective public discourse. By addressing the emotional and psychological dimensions of housing policy communication, this
research aims to reduce cultural resistance, prevent social polarization, and contribute to a smoother, more just transition toward sustainable
housing, ultimately improving the quality of life for vulnerable populations.
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6. CANDIDATE PROFILE

Description of both the minimum requirements and preferred characteristics, in terms of degrees held, languages and experience that will
be weighed favourably in assessing candidates. In all sections, requirements must be identified as minimum or preferred.

o DEGREE™* (BACHELOR'S DEGREE OR EQUIVALENT (FOUR-YEAR UNDERGRADUATE DEGREE, ENGINEERING AND ARCHITECTURE) AND UNIVERSITY MASTER'S DEGREE)
BSc and/or MSc in Communication, Advertising, and/or Multimedia.

*Requirements for admission to a doctoral programme: See the requirements section corresponding to the questions most frequently
asked by doctoral students (FAQ) on the Industrial Doctorates Plan website.

o LANGUAGES o PROFESSIONAL EXPERIENCE OF INTEREST

English, Catalan, Spanish Strategic Communication
Climate Change Communication
Neuropsychology
Persuasive Communication

e OTHER

CHARACTERISTICS OF THE INDUSTRIAL DOCTORATE PROJECTS

The essential element of the Industrial Doctorates Plan is the industrial doctorate project, that is, a strategic research project carried out at a company that allows
the doctoral student to further develop their research training in collaboration with a university, and which is the object of a doctoral thesis.

The Government of Catalonia provides two types of financial support to these projects, based on certain characteristics of project implementation:

o Industrial doctorate projects co-funded by the Government of Catalonia.
o Industrial doctorate projects with specific funding.

CHARACTERISTICS COMMON TO BOTH TYPES

o The doctoral thesis will be carried out within the framework of a collaboration agreement between the university (and, if necessary, a research centre] and
the company (more than one company may participate).

e The candidate will be given a thesis supervisor connected to the university or research centre and a project manager appointed by the company.

o The candidate will be selected jointly by the signatories of the collaboration agreement. However, the candidate must be accepted and admitted to the
doctoral programme of the corresponding university.

o The candidate must have an average mark of 6.5 or higher (scale of 1to 18 on his or their academic transcript, calculated based on all credits of
university studies that allow admission to a doctoral programme.

o The thesis supervisor must be part of an active recognised research group (SGR) of the Government of Catalonia or a researcher from the ICREA
programme or be a recipient of European Research Council (ERC) funding.

o The time dedicated by the doctoral student to the research projects will be divided between the company and the university.

o The candidate will take part in training programmes in specific skills related to RDI project leadership, coordination and management; the transfer of
research results; new business development; and industrial and intellectual property, among other relevant subjects.

o The candidate will be given a yearly stipend (mobility fund), funded by the Government of Catalonia and accumulative for a maximum period of 3 years. Its
purpose is to enable attendance at workshops and conferences related to the research project as well as stays at other company offices, universities or
research centres outside Catalonia.

o Alltheses defended under the Industrial Doctorates Plan will receive an Industrial Doctorate with distinction. The participating companies and academic
directors will also receive acknowledgement for their participation in the Plan.
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1. APPLICANT DETAILS

o TAX/FOREIGNER
o NAME AND SURNAME ID NO. (NIF/NIE)
e ADDRESS OF HABITUAL RESIDENCE
e PQOSTCODE e TOWN e TELEPHONE
e E-MAIL ADDRESS

2. CANDIDATE PROFILE
e DEGREE* (BACHELOR'S DEGREE OR EQUIVALENT (FOUR-YEAR UNDERGRADUATE DEGREE, ENGINEERING AND ARCHITECTURE) AND UNIVERSITY MASTER'S DEGREE)

o NUMBER OF CREDITS OF o AVERAGE MARK OF THE
THE BACHELOR'S DEGREE OR EQUIVALENT ACADEMIC TRANSCRIPT
(SCALE of 1t0 10)

o NUMBER OF CREDITS OF o AVERAGE MARK OF THE
THE UNIVERSITY THE MASTER'S DEGREE ACADEMIC TRANSCRIPT

(SCALE of 1to 10)

o LANGUAGES. IF THE CANDIDATE HOLDS A CERTIFICATE OF PROFICIENCY,
THIS MUST BE INDICATED ALONG WITH THE DATE OF ISSUE. e PROFESSIONAL EXPERIENCE OF INTEREST

e OTHER INFORMATION OF INTEREST RELEVANT TO THE PROJECT
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3. MOTIVATION AND INTEREST IN THE PROJECT

Space in which candidates can describe their motivations and personal interest in the project, not to exceed the space in the text box.

PERSONAL DATA PROTECTION

By filling in this form, you hereby authorise and give your consent to the processing of your personal data in these terms:

The data subject will only provide personal data of third parties when it is strictly necessary to achieve the required purpose. If personal data of third parties is provided, the data subject guarantees that they have informed them of the processing of their data in the terms described. | Data
controller: AGAUR - CIF 0080117C - Passeig Lluis Companys, 23, 88010, Barcelona - Tel. 93 310 63 94 - lopd.agaur@gencat.cat | Data protection officer: agaur@dpo.microlabhard.es | Purpose: the purpose of collecting the data is to publicise the organisation's and the university or
research body's request to participate an industrial doctorate project, within the framework of the Industrial Doctorates Plan on the website of the Industrial Doctorates Program (https://doctoratsindustrials.gencat.cat/en), in order to send the applications of those interested in the project
proposal, in accordance with Regulation (EU) 2016/679 of the European Parliament and of the Council on the protection of personal data and with Organic Law 3/2018, of 5 December, on the Protection of Personal Data and guarantee of digital rights. | Legal Basis.: the performance of a
task carried out in the public interest, the exercise of official authority vested in the controller or the fulfilment of a legal obligation, or the consent of the data subject on request, with the possibility of withdrawing such consent at any time. | Data retention: your data will be kept as long as
it is needed to deal with the related call for applications, and, once this is closed, it will be retained in accordance with the time frames set out in the applicable file regulations. The data controller certifies that they have implemented the technical and organisational measures set out in
Regulation (EU) 2016/679, in order to guarantee the security and integrity of the personal data included in the files and avoid their alteration, loss or unauthorised access or treatment. | Rights: at any time, you may exercise your rights of access, rectification, erasure, opposition, restriction of
processing of your data, or the right to data portability. This must be done in writing, accompanied by a copy of the official document that identifies you, addressed to AGAUR or the Data Protection Officer. For any complaint about the processing, you also have the right to lodge a complaint
with the Catalan Data Protection Authority. | Recipients: company and university/research body developing the research project in order to assess the applications, Ministry of Research and Universities (REU) and Catalan University Service Consortium (CSUC), so they can be involved in and
advise on the selection of the organisations and candidates and coordinate and promote the programme together with AGAUR. Moreover, the data may be communicated to the company where they carry out their activities and to the university in order to select the candidate.

Date and signature of the interested party

For Further information:
doctorats.industrials.recerca@gencat.cat | doctoratsindustrials.gencat.cat

Application procedure:

Send electronically a signed copy of the form to the Industrial Doctorates Plan, e-mail address: doctorats.industrials.recerca@gencat.cat
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